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• Why should you attend a Kennesaw State University program? 
• Meet the Research and Teaching Team                                           
• Topic 1: The Future of Strategic Thinking                                      
• Topic 2: The Future of Human Capital Strategy 
• Topic 3: The Future of Financial Management 
• Topic 4: The Future of Strategic Marketing 
• Topic 5: The Future of Business Model Development 
• Topic 6: The Future of Data Analytics 
• Topic 7: The Future of Corporate Governance and Ethics 
• Topic 8: The Future of Innovation and Value Creation 
• Topic 9: The Future of Leading and Managing Change 
• Capstone Business Simulation 
• Executive Certificate in Business Strategy 
• Bonus Feature: Digital Badge in Leadership Excellence 
• Location, Option 1 (Downtown Marietta, Cobb County) 
• Location, Option 2 (Sandy Springs Area, Fulton County)
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Michael J. Coles College of Business
Kennesaw State University

What’s special about Kennesaw State University? 
A leader in innovative teaching and learning, Kennesaw State University offers more than 150 
undergraduate, graduate and doctoral degrees to its more than 35,000 students, and the 
university’s alumni network is 100,000 strong. As a Carnegie-designated doctoral institution, we 
are one of the 50 largest public institutions in the country. Kennesaw State University was recently 
recognized as one of the country’s most innovative universities by U.S. News and World Report. 

Why choose a Mini MBA Program from the Coles College of Business? 
The Mini MBA Program is designed and taught by the same faculty who teach in our highly-ranked 
MBA and Executive MBA programs. The Coles College of Business faculty facilitate the program in 
close collaboration with senior executives known for their business and leadership expertise. 

— The College’s Executive MBA program was recently ranked as the #1 EMBA program in Georgia 
and the 9th best in the world by CEO Magazine. 

— The College’s Part-Time MBA program was also recently ranked as the #1 part-time MBA 
program offered by a public university in Georgia by the U.S. News and World Report. 

— The College’s EMBA program was recently ranked #3 in teaming by Businessweek.



Dan Stotz 
Executive Director of 
Exec Ed will serve as 
Program Director and 
will be responsible for 
building the program’s 
content and leading the 
Mini MBA faculty team.

James Tompkins 
KSU Coles EMBA 
Instructor specializing 
in economics, 
corporate finance, 
and quantitative 
analysis. Ph.D. from 
Ohio State University.

Alison Keefe 
KSU Coles EMBA Professor 
of Economics specializing 
in finance, economics 
and quantitative analysis. 
Earned a Ph.D. in Finance 
and Economics.

Don Lang 
KSU Coles EMBA 
Instructor specializing 
in human capital 
management, conflict 
management, team 
dynamics and business 
management.

Everett Darby 
Former Coca-Cola 
executive and Partner in 
GrowthRiver Consulting 
specializing in business 
innovation and change 
management. MBA in 
International Business.

Meet the Research and Teaching Team
Faculty members and practitioner experts assigned to the The Future of Business Program—Coles Mini MBA

Jennifer Priestley 
KSU Professor 
specializing in data  
science, analytics and 
data management. 
Earned a Ph.D. in 
Decision Sciences.

Steve Olson 
Award-winning 
Business School 
Professor specializing 
in the Competing 
Values Framework 
(CVF) business model. 
Ph.D. from Emory.

Sheb True 
KSU Coles MBA & EMBA 
professor specializing in 
strategic marketing and 
international business. 
Earned a Ph.D. from 
the University of 
Mississippi. 

Erin Wolf 
KSU Coles EMBA 
Professor specializing 
in corporate strategy, 
business development 
and intrapreneurship. 
MBA from Harvard 
University.

Steve Smalt 
KSU Coles Associate 
professor and Certified 
Public Accountant 
specializing in financial 
statement analysis. 
Ph.D. in Accounting.

4

Tim Blumentritt 
KSU MBA Professor 
specializing in strategic 
management and 
family businesses. Tim 
earned a Ph.D. in 
Management for U. of 
South Carolina.

Richard Clune, Jr. 
KSU MBA Professor and 
Director of the School 
of Accountancy. Rich is 
also a CPA and former 
partner with PwC. He 
specializes in auditing 
business processes. 

Amy Henley 
Associate Professor and 
Director of the MBA 
Program. Dr. Henley 
teaches organizational 
behavior and HR strategy. 
She earned Ph.D. in 
Organizational Behavior.

Roger tutterow 
KSU Coles Professor of 
Economics and Director 
of the Econometric 
Center specializing in 
macroeconomic 
analyses of local and 
national economies.

Humyan Zafar 
KSU Coles Associate 
Professor of 
Information Systems 
specializing in IT 
strategy and 
cybersecurity. Ph.D., 
University of Texas.

Terry Loe 
KSU Coles Professor and 
Co-Director of the Center 
for Professional Selling 
specializing in professional 
selling and ethics. Earned 
a Ph.D. from the University 
of Memphis. 
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The Future of Strategic Thinking
Successful business leaders don’t predict the future, they create the future!

Session Description 
Strategic thinking represents the 
process that defines how leaders think 
about, assess and create the future for 
themselves and their customers. 

Key Discussion Areas 
The facilitator will lead discussions on: 
— Strategic thinking in both the short 
term and long term 
— The importance of “shedding your 
departmental skin” 
— Best practices for achieving 
alignment between the organizational 
strategy and departmental goals 
— Best-in-class strategic models 

Intended Learning Outcome 
Participants will better understand the 
best practices for improving strategic 
thinking and decision-making.

This session will include a guest appearance by a highly-respected 
senior executive from a Fortune 100 company in the Atlanta area, 

known to have mastered the art and science of strategic thinking—and 
the ability to inspire others to implement a strategic vision.
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The Future of Human Capital Management
Proven strategies for identifying, attracting, developing and retaining top talent.

Session Description 
Overview of the best practices in 
human capital management with a 
focus on recruitment, development, 
and retention of top talent. 

Key Discussion Areas 
The facilitator will lead discussions on: 
— Growing importance of attracting 
and retaining the “right” employees  
— Creating a positive and productive 
corporate culture 
— Importance of mentoring and 
coaching to develop employees 
— Developing leaders at all levels of 
the organization 

Intended Learning Outcome 
Participants will better understand the 
opportunities and challenges of 
developing and retaining top talent.

This session will include a guest appearance by a senior HR executive 
from a Fortune 100 Atlanta company known for innovations in human 

capital management and leadership development. Discussions will 
focus on the leader’s role in creating a corporate culture 

that attracts and retains “A” players.
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The Future of Financial Management
Develop the knowledge and skills needed to understand and discuss financial strategies.

Session Description 
Introduction to the key principles and 
practices of accounting including 
financial reporting, taxation, auditing 
and analysis. 

Key Discussion Areas 
The facilitator will lead discussions on: 
— Overview of the most common 
elements of an accounting system 
— Traditional approaches to financial 
and cost accounting 
— Best practices for managerial 
planning, control and budgeting 
— Determining the profitability of 
investments 

Intended Learning Outcome 
Participants will be more confident in 
their ability to understand and discuss 
accounting and financial reporting 
strategies and concepts.

The faculty members in the Department of Accounting at the Coles 
College of Business are known for their ability to effectively present 
the basic elements of accounting principles. They are a key reason 

why the Executive MBA program at the Coles College of Business was 
recently ranked as the #1 program in the State of Georgia.
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The Future of Strategic Marketing
Developing a marketing strategy that attracts new customers and inspires current customers to remain loyal.

Session Description 
Overview of the ever-changing 
marketing landscape and its impact on 
every industry. Focus on new trends in 
developing and implementing an 
innovative marketing strategy. 

Key Discussion Areas 
The facilitator will lead discussions on: 
— The power of database marketing as 
the foundation of a marketing strategy 
— The growing importance of social 
media marketing 
— Search Engine Optimization and the 
future of online purchasing 
— New trends in digital marketing 

Intended Learning Outcome 
Participants will better understand the 
importance of building and supporting a  
culture that drives marketing savvy at 
every level of the organization.

The Coles College of Business marketing faculty will cover the key 
elements of marketing that every professional needs to understand 

with a special emphasis on the future of marketing—both the 
opportunities and the challenges. Today’s customers are becoming 

more and more informed and technology savvy creating the need for 
creative thinking at all stages of the marketing process.
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The Future of Business Model Development
Developing a business model strategy that continuously creates, delivers and captures value.

Session Description 
Overview of the nine building blocks of 
any business model that is used to 
launch a new product or service. It 
builds the business case for new ideas. 

Key Discussion Areas 
The facilitator will lead discussions on: 
— Customer Segments 
— Customer Relationships 
— Channels 
— Revenue Streams 
— Value Propositions 
— Key Partners 
— Key Activities 
— Key Resources 
— Cost Structure 

Intended Learning Outcome 
Participants will understand the key 
elements of a business model and its 
importance as a driver of growth.

The Business Model Canvas (BMC) was developed by Alexander 
Osterwalder and Yves Pigneur, authors of the best-selling book 

Business Model Generation. The book offers powerful yet simple 
tools for understanding, designing and implementing business models.
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The Future of Data Analytics
Learn best practices for translating data into meaningful information and insights.

Session Description 
Companies tend to be data rich and information 
poor. Data is typically inexpensive and easy to 
capture and store. This session will provide the 
best practices for translating the data into 
meaningful information and insights. 

Key Discussion Areas 
The facilitator will lead discussions on: 
— Best practices in data management, data 
modeling and data mining 
— Experimental design and market analysis 
— Utilizing data analytics to improve process 
efficiencies and drive profitability 
— Methods for getting the most out of your data 

Intended Learning Outcome 
Participants will better understand the 
importance of, and techniques for, gathering 
and analyzing data to improve decision-making 
and drive organizational change.

Professor Jennifer Priestley, Ph.D. is the Executive Director at 
the Center for Statistics and Analytical Sciences at Kennesaw 

State University. This award-winning Center provides 
analytical support to both the university community and the 

larger business communities. 
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The Future of Corporate Governance and Ethics
Mastering the knowledge and skills to teach ethical decision-making to others in the organization.

Session Description 
The work of ensuring legal and regulatory 
compliance and managing its leading edge, 
ethics, never rests. Mastering ethics and 
compliance requires that we develop the 
ability to see around corners and develop 
responses that work. 

Key Discussion Areas 
The facilitator will lead discussions on: 
— Revolutionary insights from behavioral 
ethics and neuroscience that shed light on 
your company’s ethics and compliance risk 
— Inquiring to ensure you know the real risks 
and effective mitigation strategies. 

Intended Learning Outcome 
Participants will better understand the 
drivers of ethical and legal compliance; and 
applying research-based techniques to the 
organization’s current challenges.

Leaders at all levels of the organization need to develop the 
knowledge and skills to teach ethical decision-making to their 

subordinates. Ethical lapses can do great harm to the 
organization’s reputation and future success.
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The Future of Innovation and Value Creation
Harnessing the power of Google’s Competing Values Framework (CVF) approach to innovation.

Session Description 
Overview of the Competing Values Framework (CVF) 
that was named one of the Top 10 business models by 
Financial Times. The CVF is used to guide strategic 
thinking in the areas of innovation, leadership and 
organizational change. The CVF has been identified 
as the key to Google’s financial success. 

Key Discussion Areas 
The facilitator will lead discussions on the following: 
— Overview of the ways to create and deliver value 
— Best practices for driving short-term performance 
— Importance of long-term people development 
— Practices needed to create breakthrough innovations 
— Driving profitability via incremental improvements 

Intended Learning Outcome 
Participants will understand and appreciate the four 
different ways that individuals, teams and 
organizations can create and deliver value for their 
customers and stakeholders.
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The Future of Leading and Managing Change
Learning how to plan, communicate and implement a major change initiative.

Session Description 
Overview of the best practices in leading and managing 
change as developed by John Kotter, Harvard Business 
School professor and researcher, in his book Leading 
Change. This change management process is a result  
of 25 years of research and business application. 

Key Discussion Areas 
The facilitator will lead discussions on: 
— Understand the need for change 
— Enlist a core change team 
— Develop the vision and strategy 
— Create a sense of urgency 
— Communicate the vision 
— Inspire others to take action 
— Track and communicate change progress 

Intended Learning Outcome 
Participants will better understand how to plan, 
communicate and implement a major change 
initiative; including building the business case for the 
proposed change.

This session will focus on the intersection of 
innovation and change—and the leadership skills 
that successful innovators and change agents use 

to create a healthy organizational culture.
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Business Capstone: ExperienceChange™ Simulation
An award-winning business simulation that teaches us how to build and implement a strategic change plan.

Business Simulation Description 
ExperienceChange™ is an expert-guided business 
simulation designed to master the essentials of 
successful change. Backed by over 20 years of 
research and industry insights, it combines 
proven approaches with hands-on practice in an 
engaging, low-risk, high-impact experience. 

Key Discussion Areas 
The facilitator will lead discussions on: 
— Kotter’s 7-step change management process 
— Sim Phase 1: Develop the Change Plan  
— Sim Phase 2: Implement the Change Plan 
— Sim Phase 3: Debrief the Simulation Results 
— Sim Phase 4: Applying the sim learnings 

Intended Learning Outcome 
Participants will use everything they learned in 
the program to analyze the GlobalTech business 
case study and then plan and implement a 
Change Plan designed to help fictional company 
GlobalTech grow their business.

The GlobalTech ExperienceChange simulation is an award-
winning business capstone event that we have used 

numerous times with great success.



Executive Certificate in Business Strategy
Upon program completion, participants will receive a KSU Executive Certificate in Business Strategy
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Bonus Feature: Digital Badge in Leadership Excellence
In addition to the Mini MBA, you have access to 40 hours of highly-engaging leadership development content

Delivered Directly to your Desktop, 
Laptop, Tablet or Smart Phone 
The Digital Badge in Leadership Excellence program is 
designed using the best practices in gamification and 
micro-learning. You have never experienced online 
learning like this before! 

The Program Topics 
Experience highly-engaging 45-minute modules: 

• Create and Communicate a Vision 
• Set Strategic and SMART Goals 
• Delegate Effectively and Organize for Excellence 
• Drive Productivity and Foster a Positive Environment 
• Manage Time and Stress 
• Understand Self and Others; Communicate Effectively 
• Coach for Performance; Coach for Development 
• Build and Lead Teams; Resolve Conflicts 
• Manage Core Processes; Make Decisions Participatory 
• Define and Scope Projects; Build Schedules and Budgets 
• Lead Change; Think Creatively, Cultivate Innovation 
• Build and Nurture Relationships; Negotiate Commitments 
• Exercise Power and Influence; Present Inspiring Ideas At the end of the mobile-learning program, you 

will earn a Digital Badge in Leadership Excellence 
that you can display on your LinkedIn profile page.
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Location, Dates and Pricing: Option 1, Cobb County
The program sessions will be designed and facilitated by faculty and practitioner experts from the Coles 
College of Business Executive MBA Program—ranked #1 in Georgia and #9 in the world by CEO Magazine!

Program Location: IgniteHQ
57 Waddell Street SE, Marietta, GA, 2 Blocks from Marietta Square

IgniteHQ is a hybrid of a modern-day business incubator, a coworking hub and a 
training center designed to meet the needs of innovators, entrepreneurs and 
business leaders seeking to expand their knowledge and skills.

Program Dates: 
The Mini MBA Program in Cobb 
County is offered from 6-9 PM on 
Tuesday nights, once a month. 

The 2018-19 dates are: 

September 18, 2018 
October 16 
November 13 
January 15, 2019 
February 12 
March 12 
May 14 
June 11 
July 16 

Program Price: 
$3,895 per person and includes 
educational fees, refreshments, 
books, materials and access to   
the Leadership Excellence mobile-
learning program and content. 

To Register: 
Contact Coles Executive Education 
at 470-578-3685 or send an email 
to dstotz@kennesaw.edu
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Location, Dates and Pricing: Option 2, Sandy Springs
The program sessions will be designed and facilitated by faculty and practitioner experts from the Coles 
College of Business Executive MBA Program—ranked #1 in Georgia and #9 in the world by CEO Magazine!

Program Location: ROAM Perimeter
1151 Hammond Drive NE, Just north of I-285 and west of Georgia 400

With over 14,000 square feet of workspace, the ROAM Perimeter Center’s training 
and meeting rooms offer innovative design elements, large floor-to-ceiling windows 
and industrial-inspired decor—plus good coffee and treats to stimulate learning!

Program Dates: 
The Mini MBA Program in Sandy 
Springs is offered from 6-9 PM on 
Thursday nights, once a month. 

The 2018 dates are: 

March 22 
April 26 
May 24 
June 21 
July 26 
August 23 
September 20 
October 25 
November 15 

Program Price: 
$3,895 per person and includes 
educational fees, refreshments, 
books, materials and access to   
the Leadership Excellence mobile-
learning program and content. 

To Register: 
Contact Coles Executive Education 
at 470-578-3685 or send an email 
to dstotz@kennesaw.edu


